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ABSTRACT
This report is produce based on the final years student's project requirement. The student report must align with the proposal which is to 
propose a new design scheme for Cosry Boutique for Cosry Boutique Wise Sdn Bhd at Lot 36723(No 80) Jalan Raja Permaisuri Bainun 
(Jalan Kampar), Ipoh Perak and to develop a design scheme that would show the true colors of traditional elegance in its interior design. The 
research also will give the student new vital knowledge in order to develop new design scheme and solve existing problem. It is challenge to 
design a boutique which tries to explore new method in displaying luxury items such as clothing and accessories to enhance that natural 
beauty to extraordinary. This project offers a comprehensive range of facilities and space according to the guidelines set up by client. A series 
of interview and observation has been conducted in order to collect relevant data and information. Base on case study and observation, it can 
be concluded that it is important to create and design a wedding boutique space which fulfils the clients’ requirements and adapting 
appropriate design concept and schemes in order to enhance the success of the brand itself. Besides that, it is also essential for the boutique 
to be a space that is compelling and inviting because the main point of the boutique itself is to sell. The finding of this research shows that the 
Cosry Boutique needs a strong and vibrant character in order for it to be successful as not only for its artistic and glamorous designs but also 
for its high level of customer services and has caught the attention of many high profile and affluent clientele around South East Asia. 
Choosing the right site is also important in making certain that the project is successful. The location is situated at Lot 36723 (No 80) Jalan 
Raja Permaisuri Bainun (Jalan Kampar) Ipoh Perak. The location is strategic for the boutique. It is a special unit of lot which located at Ipoh 
one was chosen due to its marketability and located in the heart of Ipoh. Situated in many public activities also adds point to this proposed 
site. Other than that, choosing a suitable design concept and image needs to be able to be highly blended together for it to work with colours. 
Hopefully, one day Cosry Boutique will be in the hearts of fashion lovers all thought out Malaysia beating other coveted brands available here.
Abstract
Acknowledgements 
Table of Content 
List of Table 
List of Diagram 
List of Figure 
List of Photo 
List of Abbreviations 
Appendices
CONTENTS
CHAPTER 1.0 INTRODUCTION
1.1 INTRODUCTION
1.2 PROJECT ISSUE
1.3 PROJECT AIM
1.4 PROJECT OBJECTIVE
1.5 PROJECT METHODOLOGY
1.6 PROJECT SCOPE
1.7 PROJECT LIMITATION
1.8 PROJECT SIGNIFICANCE
1.9 CONCLUSION
CHAPTER 2.0 CLIENT
2.1 CLIENT BACKGROUND
2.2 DESIGNER’S PROFILE
2.3 ORGANIZATION CHART
2.4 VISION AND MISSION
2.5 CORPORATE IMAGE
2.6 BOUTIQUE IMAGES
2.7 FASHION COLLECTION
2.8 CONCLUSION
ii
iii
vi
vi
vii
v iii 
xii
xii
PAGES
1
1
2
2
2
3
4
5
6
7
8
8
12
13
14
15
16 
23 
27
iii
28
28
28
34
37
65
66
66
67
75
83
90
99
101
102
102
103
104
109
110
iv
3.0 RESEARCH AND ANALYSIS
INTRODUCTION 
PROPOSED SITE 
SITE ANALYSIS 
BUILDING ANALYSIS 
CONCLUSION
4.0 CASE STUDY
INTRODUCTION
CASE STUDY 1
CASE STUDY 2
CASE STUDY 3
CASE STUDY 4
ANALYSIS OF CASE STUDY
CONCLUSION
5.0 PROJECT
INTRODUCTION 
CLIENT REQUIREMENT 
SPACE REQUIREMENT 
SCOPE OF WORK 
CONCLUSION
CHAPTER 6.0 DESIGN PROPOSAL
6.1 INTRODUCTION
6.2 DESIGN CONCEPT
6.3 DESIGN IMAGE
6.4 DESIGN DEVELOPMENT
6.5 PRESENTATION
6.6 LAYOUT PLAN
6.7 SECTION
6.8 ELEVATION
6.9 CEILING PLAN
6.10 CRITIQUE PROGRESS
6.11 DESIGN ELEMENT
6.12 CUSTOM MADE FURNITURE
6.13 CONCLUSION
References
Appendices
111
111
112
114
116
126
128
129
131
133
134 
137 
141 
145
146
147
